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! xV 1Design concepts .,-f

poject |

comprise of an internal, examiher,‘ awarding 40%. - marks for Submissions

"(météﬁéi“éssessment) and an external examiner awarding 60% marks for the

practical examination.

No division will be awarded at the Previous Examination_ Division shall pe
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awarded at the end of the Final Examinatinn On the combined marks obtained ar
the Previcus and the Final examimation takep together

The degree will be given to the candidyte after clearing all XVI papers and
internship. Candidate with BA/ BFA/ Threa years diploma will be given degree in

MA B.5c./ Home Science/ BCA in M.Sc. and B.Corn in M.Com.

Invernship - Each student has Lo sulymit @ consolidated report on the visit
e , made in an r;cga.ni_zation sponsored by the Institution. The
assessment will be mada only by the internal examiner.

Project . The Project work will involve in depth pracfica! work on a
problemﬁuggested by the supervisor of the candidate. ine
student will submit the project report in triplicate of the work
done. The project supmitted by the. candidate shall be

evaluated by external examiner and intemal examiner
(supervisor). The student will be required to make a

presentation of the work followed by vice-voce.

Distribution of marks for assessment as as follows :

Internal assessment ; 40
External assessment : 40
Viva voce .: 20
Total : 100

The examination will be held in the department and the project work wili HOT be

required to be mailed to the externai examiner.
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PAPER:] FASHION STUDIES

NN TS
HRS.
UNIT-I

I Fashion-
Ternmnology . componentis
Principles

~ TFashion cycic

Fashion Forey asdig

> Theorics

N

N

A\l

Fashion Accessonos -
- /\J’
. L
UNI{T- H e
t. Clothing - why d&usc \-.m'c’clomcs. Sclection of gamment tor inflam.
School going student, teenapers. adolescent & people with special needs.

todidler,

20 Wardrobe Phnnng: & splonng: Resourees

UNIT- 1
U Indewn costinmes

- Mauryan

~ Kushan

7 Gupta

~ Mughal pcriod

> North, South. East & West India
2. Costumes ol Ancient e

~ Babylomuan

> Persian

~ Greek
» Romum
» Lgyptian
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PAPER - II : GARMENT PRODUCTION TECHNOLOGY

MARKS 75 HHOERS

Section-A

The Clothing Industry
1. AStructure ot CIoUHHg Industry.
2. Sectors of Clothing Industry.

3. Product types and organtzation size, Production N, marketing,
Operating skills

4. Present status of clothing industry.
5. Types of garments exported.
Section-B
The Organization of Clothing Industry

L. Principles of management.

2. Design department - Fore~casting, Designing, Production of
sample garment.

3. Marketing Department - Merchandising and sales.
‘1. Finance Department - Budqeting, Garment costing.
5. Purchase Department.

6. Production Department - Manulaclure, Production and control.

/. Operations Department - Company calendar, Pre-production
planning and control, Information technology

Section- C
Manufacturing Technology:

8. Cutting Room - Production processes in cutting.

9. Sewing Technology - Components of sewing, Threaqs,
Machinery and equipments, Work aids, Machine attachment.
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I EEESSING T eChinology Machinery and cqQuimmenl.

'L Product T(-‘chnr‘.»loqy Manual system and mechanical transport

system

12. Warehouse - Handhing, Storage, Packing ang toxing.

REFRENCES:
Carr Harold and Latham Barbara, The technology of Clothing Mmanufacture,
Blackwell Science, Cambridge.

ChuterA.). Introduction to Clothing:production Management, Blackwell Sclence,
Cambridge.

Cookiin Jerry,Introduction

to Clothing Manufacture, Blackwell Scienca,
Cainbridge. v e o ;
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PAPER - 111 : BUSINESS ENVIRONMEN 1T & PRACTICAL ACCOUN NG

MARKS 75 HOURS 3

SECTION A

] Meaning and Managenal €Conomics, its scope. ‘Role of micro ani
MACroeconomics. Analysis in the weiulanion of business policies

2 Indian Foreign Trade - Salient (eatures, objectives, composition and
directions of foreign trade, balance of trade and payment.

3 Cost Analysis - Break-even analysis.

~—SEETION B

4 Meaning of banker and Customer relationship between banker and
customer.

5 Brief study of negotiable instruments (cheque, promissory notes, bill of
exchange, letter of credit).

b Endorsement and Crossing.

7 Presentation, Colleclion ahd payment of negotiable instrument.

8 Dishonour, Noting and protesting of negoliable instruments.
SECTION C

9 Journal entries, Ledger, Subsidiary books and preparation of inai
accounts with adjustment.

10 Rectification.
11 Bank reconciliation statement.
12 Computer accounting {practical knowledqge on computer)

L3 Preparation of Performa of CXpOrt Cost sheet ond quotation.
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Pape, 1V Busmess Sotrepreneurship and Soles Promotion

MARLG 75 HOURS 3

Section A

1. Meaning und  nature of entieprencurship  and 50€1I0-€ConoMic
developmeint problems of entrepreneurship. Social responsibility of
2ntrepreneurs government encouragerment of entreprencursiup.

Section B8
7 o) Orgonisalion of - central - and  siale qovernmént 1o help
entieprencuship. -
(b) Infrastructuie
(c) Entrepreneurship in Rajasthan.

(d) Incentives and concession available to Industnies i Rajasthan.
Section C

3. (5) Sales promotion-Meaning, nature, Role and importance, functions of
sales promotion department.

(b) Ostinction with advertising and personal selling.

(cy Types of Sales promotions-Dealer promotion, consumer promotion,
Sales  promotion,  Sales promotion of industiial  and consumor

products.

(d) Export sales promotion, evaluation of sales promotion programme.

(e) Motivation-Meaning, Its importance, consumer psychology, buying
mouves of consumer.
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PRACTICAL

PAPER V :Clothing Construction
MM 100 ) ‘ Fles 6

I Study of machinery ang attachment uscd i sen mg machme.

2 General Principals of clothing construction

i Handling vanons fabrics with cutling stitching (face, velver, & chiffon).
4 Prepanation of sanples

D) Sleeves pury Bishop, Lanten, Raglan, Sqaae atnhole, sfecves
limshed “"_‘ﬂ_ﬂ“ﬂ,’:’,"“'q SCl 1 sleeves ) B ——
2) Collars- Flar Sailor and square holc
Stand- Chinese, convert:ble and two preces shir.
capel- lapel without collar and shiaw]
3) Neckhines- cowl, flounce, round, square, V| swee heart
4} Pockcts- patch, bound, welt, vertical, seam & fap.
S Dralling cutting and stitching of the follow iy
1 Children garmens: Party frock
Night wear
Skirtwith top
Short with sy
2) Ladics garments: reversible sleeves Jacket

rments sy speciad fabrics,

Variation of at e 2 tops (eang dagg huunpulation)
House coat with shw | collu
) Gents garments: gents shirg
. Trouser
4) Once garment with sclf hely featvres
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PRACTICAL

PAPER VI: Pattern Making ypd Draping

M VI 100 ItRS:6

I Study of Anthropometrc measuremenis

2 Pattemmaking (a) Designing through fia: .y ren
- Dart manipulation 1n I wgree
- Development of varie i, n basic bodice, slceves,

Collars, yokes, skrits & 1ousers
®3 Dcs-i-gm'ﬁwgﬂntmqﬁ"draﬁ,ﬁg"'—"
- Prepaning samples of b g0 bodice-combing, dividing
& moving darts

- Princess line

- Yoke

- Cowl

- Collars

-

Pattern marking - Essential symbols & terins Prece identification, grainline,
notches, darts, center front &pack, foldtine lengthen &
shorten.

Helpful markings- cutting & sitching dine. stitching
direction, ease,gathers, hen: & edge fimishes.

s Pattern envelope  information, illustration. diitgrent views, suggestion

for fabric types, standard IMeagurements

4 Pattern guidesheet standard instructions. patter g layout

Preparation of commercial paper patterns of vargus designs at least five
children & ladies garments

6 Prepartion of portfolio’s



PAPLER
MM: 100
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5)
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VIil: Apparel Hlustration
HRS 4

Drawing with ideal proportios ditterent ages fron one year child to
adult,

Drmvingabe hinnan om diflerent angles. front, back& side
Druwing o stick figy, ¢, block figuie & Nash figure of

21,1 H1\2,121\2.

Drawing of laces, ngee, fips, cyus, hands, legs, hairstyles &
ACCCSSONICS.

Sketehing of casnal, jprmal, spors, winter, suntiner, night. beach,
party. traditional wey, & theme interpretation using varions techniques
L.e. stippling, poster (olaurs, nnsed, penei, cryan cle.

Preparations of work grdes sheet. grven apattern determine assembly
lines steps including cost of raw matertal per garment to transporting
an original design to ,,ass production :

Development of pringg & fextucs.

Devclopment of mogy boards & producing a theme & then illustrating

an a {z=shion hgore.
Study tours to varioug cetiters 1o exanune histoncai & modern apparel

& textile.
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10.

11,

12,

3.

PAPER VII TCSTING AND QUAITTY CONTROL
MARKS .50 HOURS : 3

Section A
Importance of inspection and quality conti e

Definition of quality control, quality control organization and its
functions. '

Importance of fixing standards and various factors responsible for
deviation from standards.

Common faults in fabric and their analysis.

Section B

Yarn dimensions - yarn number measurement;  measurning  yarn
number from small lengths as universal yarn Lalance and Beascley ' s

yarn balance.

Iwist and twist measurement, direction twist, function of twist in yarn
structure, effects of twist in yarn properties '

Definition of crimp, measurement of crimi by shirley crimpmeter,
crimp and fabric propes lies,

Section C
Fahric thickness and its measurement.

Introduction to fabric stiffness, handle and drape, measurement of
crease recoveiy.

Pilling of fabric, pilling measurement.
Tensile testing of fabric by pendulum type testers.

Defination of moisture regain moisture content, absolute humidity,
relative humidity, standard atmosphere and testing atmosphere.
Measurement of moisture regain by electiomc mwislure meter and

drying ovens.
Shrinkage and 1ts measurement.

Colour Fastness to :Washing, Rubbing (Dry, wet), Lighzt
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4

PAPER — 1X : EXPORT MARKETING AND DOCUMENTAT!ON
MARKS : 75 _ ’ HOURS 3
Section -A

International Marketing; Nature, definition and Scope of international
marketing. Domestic marketing s, International marketing
International marketing Ehvironment external and internai.

Identifying and Selecting Foreign Market:; Foreign market entry mode
decisions. A —

" Product Planning  for Intemmational _Market: Product designing;
. Standardization Vs, adaptytion; @@% and packaging; Labeling

quality issues; After s3les sepvice. <
Section -B

International pncing: Factos influencing international price, Pricing

process and methods: [nternational Price quotation and payment

terms.

Promotion of Product/ Senices Abroad; Methods of International

promotion; Direct maii aneg sales iterature; Advertising; Personaj

selling; Trade fairs and exhib;tions.

“Intemational  Distribution - Distnbution Channels and logistics ot

decisions; Selection and apPpointment of foreign sales agents. : }1\«”‘“ b
M

ds
ction-C ’ e e «t"“ﬂ : Kﬂh’
e Se O~n OW -{—M"’ .
-Bspart Policy and Practices in India: Exim policy;bteps in starting and
export  business;: (2 _ )Expor Finance; Documentation, Export
Procedures; Export/Assistance and Incentives,
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PAPER X . TEXT?LE DES?GN!NG
: 50

‘ Eiements & principles Q_fiL)gS_iganayout of -
designs repeay bases, drop devices
‘R - Ter'minolngy, Theory Schenyes

3 SARE[ OF INDJA Chikankari, Handham', Ba!uchari, Brocade, Pochampalli,
Kanchipuram, Bandh,, Patola,
4. Styles of Wedning saree’s
SECT) ON B
5 PRETREA TMENTS OF YARN ot FABRIC F OR DYEING - desizing SCourine
& bleachine
FORMS 0F p ING . bric, yan, PIECE, Cross & unjor,
7 CLASS[FICATION OF DYE Ratural & syntheyc
ODS OF DYEmNG Jigger, hank yarn, winch & Jet
SECTION c

9. METHODS OF PRINTING ‘block
10. STYLES OF PRIN ' di
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PAPER Xi : FUNCTIONAL MANAGEMENT
MARKS 75 HOURS 3
Section-A '

i. Personnel Management: Meaninu, Scope, Role and functions, Functions
and duties of personnel manager.

Man Power Pianning. Concept of HRM and HRD recruitment, Selection,
Training and placement personna!.

Section-5

2. Marketing Management: Meaning, Nature, Scope and importance, Prociuct
planning and development, Marketing research, Charinei of distribution,

Pricing policies and strategies.

3. Financial Management: Importance, Functions and role of finandal
management, Duties of finance manager.

Section-C °

4. Production management: Meanming, Nature, Scope, Functions and
problems, Work measurement and work standards, Product design and

product research, Quality control and inspection.

5. Materials Management: Role, Importance, Functions and scope, Value
analysis, Inventory, Planning and centrol, ABC analysis, Determination of
minimum, Maximum and re-order levei, Economic order q- Y.
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PAPER - X11 . BUSINESS COMMUNICATION TECHNOLOGY

MARKS : 50 HOURS: 3

Section -A

Fundamentat of Communications HLrctnion of Communication, models of
communication,  barriers ceimmuincation,  essential of good
COMmMuUINCabicy

Modes of Himan Communication: Ba«ic differences in the panaple modes
of human communication, readny, wiiting, histening, speoking and non.

verbal connnumcation. o » e

Using Audio Visual Aids for  Effoctive Communication : The role of
technoloagy w onurunication, the iole of Audiovisuals in communie ation.
Section —B

Spoken Communication: Importance of this mode, designing receiver
oriented message, comprehending cultural dimension.

Written Comnumication: Fundamentals of sentence structure, writing good
paragraphs

Fundamental. ol 1echnical Writing: Speclal features of technical vititing,
the word chenee developing clarity and cor SCIoUsNESS,.

Section — C

Making oral pre<entation : Function of presentations, defining objectives,
audience analysis, collection of malerial, organization of materials, body
lanquage, effeclive delivery techniques.

Grammar Fonctional yraimnmar¥de usage, articles and prepositions, ten-es,
puncluabion,  conunon Criors,  oxtenslon ol vocabulary, reading

comprchension, hstening, comprehension in lanquaye laboratory work,
wOrking out the: exercrras provided in the prescnbed text book.
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PRACTICAL,

PAPER Xiij: Computer Aided

Fashion besigning
MMy

] lmm luumn to b 151(‘\ OfLUlHPU,!_&'.‘L

s e T T T —— e

Wmdows
2 Presentation of dara
-power point, cre: atng aoshdes, citng & show g shde show

3 Internet and its apphications

-loyg into intemey

sSeeking mfotinanon

-down loading informanon

-sending and resav my c-nl
Ese ol ues Mg & developiment o o mes
Introduction (o sketchinyg

-coral dmw/Photosho,) / pannt brush
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PRACTICAL
PAPER-X1V BUSINESS COMMUNICATION AND ACCOUNTING

MARKS : 50 HOURS : 4
Syllabus based o birmess COMMUNK ation technology and practical accounting.

1. Case studics based on Commumcation aspects.

I~

Business letter writing

Group discussion on Current-lopes -~ -
q4. Presentation --
« Powver Pon

s OHip
5. Introduction of /\r:(‘ountfhU sofbware: Tally

o
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Practical
PAPIR XV: DESIGN CONCEPTS

MEAN 0o . IHrs: 6

Lo Dven ob vimous fabnics with v anous stitable dyes
(babic cotton, wool, stik, poly csrer)
(Do diectaerd, basie, suiphon geactive & disperse)

B & D & Bank: preparatian of samples
Prntimge of vartous fabrics with vanous suitable (Iy(x X premments

Block & sercen printing: prepaoation ol samples.

Voo Pmbrordery- baste stitcies { 5-0)
Traditional (5-0)
Preparation of samples.

4 Yo
)y count and yarn twast
Fabic
by Phiead count and balance, dimensional, stabihity, color Mstness.
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PAPER XVI$ PROJECT
Objectives

I To enable the student to work independently of (o xtifes and
clothing.

2 To develop an abity of presenting reports in tic ¢lags

Y io give oppodlunity o use nisual for the report.

Stadents must prepare a repoit related to garnent precluction &

Cxpoit Management. o

REFERENCES: Journals andd magaziries, Periodicals, !hssertations.
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